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Industry-Wide Progress Towards a More Ethical Down Supply Chain. By Emily Walzer

T
ransparency in the down 
supply chain continues as 
a hot topic as suppliers 
and brands advance 

certification and educational 
conversation about sustainable 
practices.  Downlite, Allied Feather 
& Down and Patagonia have 
committed to the issue. 

The Responsible Down Standard 
(RDS), launched earlier this year, 
is quickly gaining traction within 
the industry. The Textile Exchange 
(TE) announced ownership of the 
RDS in January, explaining that the 
RDS allows companies to ensure 
that the down in their products 
comes from ethically treated 
geese. The North Face developed 
the standard in partnership with 
Control Union, a respected global 
certification body, and Textile 
Exchange for research, writing, 
and stakeholder review. The 
chain of custody of the certified 
down is backed up by TE’s 
Content Claim Standard.

The RDS is designed for wide-
scale adoption. Down for the 
outdoor industry is primarily 
sourced in Eastern Europe and 
China and can come from large-
scale industrialized farms or from 

informal collection systems that 
draw from small-scale farms, 
including families raising just a 
few geese fro their own use. 

Anne Gillespie, director of 
industry integrity for the Textile 
Exchange, explains that even in 
its first year of use, the RDS is 
proving successful in driving the 
down and feather industry towards 
improved practices around animal 
welfare and traceability. “I was 
able to conduct shadow audits 
with the key points of the supply 
chain in Romania and Hungary, 
and was encouraged to see 
how seriously people took the 
standard, and the impact it could 
have,” said Gillespie. “As we 
take the insights we gain from 
this first year of certification and 
incorporate the input from our 
diverse International Working 
Group, we will make it an even 
more effective standard.”

According to the Textile 
Exchange, the first certificates 
have been issued for the RDS. 
Recipients are Allied Feather & 
Down and Downlite. 

Just last month, Downlite 
announced that it is the first 
company to earn the Responsible 

Down Standard (RDS) certificate in 
China. “Responsibly-sourced down 
has always been part of our DNA, 
which is why we’ve embraced the 
RDS since its inception,” said Chad 
Altbaier, VP Sales and Business 
Development, Downlite. “Because 
80 percent of the world’s down 
comes from China, we prioritized 
Control Union’s audit of our high-
quality goose down supply chain 
here first. Downlite is positioned 
to offer significant volumes of RDS 
certified white and grey goose 
down with a broad spectrum 
of qualities for the F15 and S16 
apparel and sleeping bag seasons.”

Altbaier further commented 
that RDS certification audits for 
Downlite’s European supply 
chain are underway and with 
certification expected shortly 
thereafter.

Earlier this year, Allied Feather & 
Down announced its commitment 
to the RDS. Now the company 
is offering global educational 
seminars to vendor partners, 
retailers and consumers. “After 
being approached with many 
questions on down and on our 
practices over the years, we have 
come to realize that there is a lot 
of confusion in the marketplace 
when it comes to down,” said 
Daniel Uretksy, COO of Allied.  
“Most people we have spoken to- 
from consumer to manufacturer- 
have limited knowledge on this 
byproduct beyond the words fill 
power.” Allied is taking initiative 
to ensure that people are well 
informed on what’s inside their 
jacket or bedding that is keeping 
them warm.”

Allied’s inaugural seminar was 
staged recently in Hong Kong 
and attendance well exceeded 
projections, according to Uretksy. 
(The debut of the educational 
seminars in North America will 
be held at a breakfast at Outdoor 
Retailer Summer Market.)   

Patagonia’s efforts to improve 
the ethics of the down supply 
chain have been ongoing for the 
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to down.”
DANIEL URETKSY, COO
ALLIED FEATHER & DOWN.  
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Responsible Down Standard: Ensures 
that down, or feathers, are sourced from 
responsibly treated geese, ducks, or 
other waterfowl, and tracks the material 
through the supply chain.
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Hand-made, socially conscious wool apparel 
from Gudrun & Gudrun is pioneering the 
revival of traditional Faroese knitwear. 
Updated versions include classic patterns, 
strong colors and unique silhouettes. Each 
piece begins with 100 percent untreated 
wool sourced from Faroese sheep (the Faroe 
Islands are 18 tiny islands situated in the 
North Atlantic, between Iceland and Norway.) 
“These happy sheep spend their days in the 
mountains feasting on untouched, unfertilized 
grass resulting in the purest organic wool 
woven into each luxurious knit,” according to 
the company.  

For more on this innovative brand, you 

can watch this video: http://youtu.be/

q0h1VRduyzY

past six years. Starting in the 
Fall 2014 season, the company’s 
move to 100 percent Traceable 
Down will be in effect across 
its entire collection of down-
insulated products. 

Patagonia Traceable Down is 
sourced from birds that have 
been neither force-fed for foie 
gras production nor plucked for 
their feathers and down during 
their lifetime. 

The company authenticates its 
down supply chain by utilizing 
a holistic traceability audit 
consisting of a physical inspection 
of the entire supply chain, from 
farm to factory, performed by 
an independent, third-party 
traceability expert. 

Women’s Mica 
sweater is hand-
knitted with mint, 
peach, and rose 
wool blend and 
nylon trim.  Men’s 
Rising Star sweater 
is hand-knitted with 
100 percent Faroese 
wool in front with an 
off-white base and 
brown pattern. 

Fashion-Forward Ethical Knitwear

http://youtu.be/q0h1VRduyzY
www.bolgerohearn.com
www.reduceFCfootprint.com
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For Spring 2015, Functional Fabrics Become More Wearable. By Emily Walzer

E
very season textile 
vendors and brands 
pull off a balancing act 
between function and 

“fashion” creating outdoor products 
that work athletically but also wear 
attractively. This trend continues 
for Spring 2015 as textile suppliers 
raise the bar with fabrications that 
provide lightweight functionality, 
and brands advance aesthetics in 
the latest offerings of performance 
apparel. 

Who would have thought that 
garments designed for active sports 
would be described as “flowy” 
“soft” and “stylish” and yet still 
get the job done in terms of 
breathability, range of motion and 
durability? But such is the case for 
next season. 

And who could have imagined 
that featherweight wools would 

be a summer-time option and 
sheer would be the new rugged 
for polyesters and nylon? Yet, 
Spring 2015 ushers in these textile 
innovations. 

A focus on blends, as well 
as sophisticated construction 
techniques, is elevating the category 
of warm-weather active apparel and 
accessories.  Additionally, outdoor 
brand designers are improving 
ways to integrate functional 
features with modern silhouettes 
and street-worthy looks.  Color, 
pattern, texture and elegant details 
all play a part in refining outdoor 
garments’ “fashion” reputation. 

Bemis is helping drive these 
developments with two new 
collections. The new Lightweight 
Breathable Collection features 
Flowfree technology, while the 
High Visibility Collection focuses on 
reflectivity and stretch. 

According to Bemis, Flowfree 
is an adhesive film that offers 
all the benefits of the company’s 
established Sewfree films with 
added permeability and reduced 
weight. The technology allows 
designers to address high-sweat 
areas where breathability is a 
priority. Flowfree also increases 
softness and flexibility, to improve 
comfort. Applications include 
panels, waistbands, sports bras, 
seams and hems. 

Two other products round out the 
Lightweight Breathable Collection. 
These include High Recovery Tape, 
allowing for optimum stretch and 
recovery while maintaining a sleek, 
smooth profile, and a new Seam 
Reinforcement Tape, available for 
knit and woven fabrics. 

Reflective stretch is a key 
element of the Bemis High Visibility 
Collection. These new ultra-
reflective films are compatible with 
today’s performance wear fabrics 
and can be used to add visual 
pop as well address athlete safety 
issues. A variety of applications 
include use on zippers, pocket flaps 
and trim, and laser cut logos or 
designs among others. 

Overlay films for color and 
pattern are also presented in 
this Bemis Collection.  Used as 
a tape, the product can enhance 
functionality, such as water 
resistance, but the product can also 
be used for decorative elements.  
Patterned overlay films add detail 
and definition playing up the visual 
aesthetics without compromising 
product performance. 

Many other notable textile 
developments will debut for the 
season ahead. Here is a quick 
rundown on additional product 
highlights on display at Outdoor 
Retailer Summer Market: 

PrimaLoft has collaborated with 
Mitsui, a company specializing 
in the research and development 
of innovative textile technology, 
to manufacture PrimaLoft 
Performance Fabrics (PPF).  This 
knit fabric collection is categorized 
into Gold (Heat and Dry) and 
Silver (Merino Wool and Comfort) 
groupings to distinguish each 
fabric’s specific performance and 
potential end-use.

Mitsui also owns Pertex, well 
known for high-performance 
products such as Pertex Classic, 
Equilibrium, Quantum, Microlight, 
Endurance and Shield fabrics. New 
Pertex brand partners include, 
adidas Outdoor, Bergans of 
Norway, Black Diamond, Mammut, 
Marmot, Millet, Montane, Outdoor 
Research, Rab and Westcomb.

CoolVisions dyeable 
polypropylene has a multitude of 
inherent performance benefits, 
but one property often overlooked 
is sustainablity. The company’s 
EcoExtrordinary has a strong 
green story; the HIGG Index rated 
polypropylene the highest of all 
sustainable materials.  Also of note, 
CoolVisions Black delivers a darker 
black with reduced dyestuff usage. 

Downlite also has an eco story 
to tell with a new fluorocarbon-free 
Nikwax Hydrophobic down (NHD).  
The down supplier will also 
introduce a new wool/down blend 
to launch with Pendleton apparel. 

Directional: This Black Diamond Sheer 
Lunacy Tank picks up on the new 
sports/intimate hybrid trend in this 
lightweight tank/supportive sports bra. 
It is designed for climbing but is stylish 
enough for streetwear. Integrated sports 
bra features include removable pads 
and a racer-back design, with highly 
breathable sheer fabric.

Pattern Play: Dakine’s new swim 
category offers designs that work for 
surf, sport and beach activities. This 

colorful crop jacket blends fashion with 
durability and sun protection. 
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